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The first half of 2015 has been a busy time at ASSA ABLOY Australia

as we strive to provide new innovative door opening solutions to
customers and our industry partners.

v

We announced the ongoing commitment to our manufacturing foot
printin Australia. This ensures we will continue to provide locally
manufactured products to meet the Australian market needs. In the
medium term we will reduce some of the complexity of our locally
made range as we build increased production capability for our core
products. Central to this was the capital investment in late 2014, and
the commissioning of two new keying machines which have significantly
increased keying capability.

The most recent investment has been a new Linishing Machine acquired
in January 2015 to increase local production and even higher quality
control. We are also at the final stages of an exciting development

with our Mortice Locks solutions, which will see a new production line
configuration and significant capital investment for 2015 and into 2016.

| am pleased to advise that our product development pipeline strategy

is very strong, with ASSA ABLOY projected to launch ten new Australian
designed products over the next twelve months. At Melbourne’s Security
Expo in July, we were proud to launch the new Traka21 Key Cabinet,
bringing the latest in Intelligent Access Key Management solutions. This
received very positive market feedback from commercial and small
business audiences alike.

We will also be investing in an Innovation Centre located at our Oakleigh
manufacturing facility. This will showcase the best of ASSA ABLOY and
provide a unique center for customer collaboration on new innovative
door opening solutions. We look forward to many visitors in the years
ahead.

Our WA facility will also benefit from a capital investment to upgrade
our Malaga warehouse in September. The warehouse will be completely
reconfigured with a racking upgrade to ensure faster and more efficient
distribution. This in addition to our local keying capability introduced at
the end of 2014, will continue our local support for our WA customers.

The team at ASSA ABLOY Australia has also been busy supporting
community initiatives such as Habitat for Humanity, and the Henley-on-
Todd Regatta event this August, supporting the Fred Hollows Foundation
and the Rotary Clubs of Alice Springs.

Our national Lockwood Keyless Digital campaign continues in July &
August and you can look forward to seeing us on your TV screen in QLD
& WA. This coupled with our new website will continue to see strong
support and market demand for the Lockwood brand.

The Yale range is also set for significant expansion. This exciting
development will include a complete portfolio of products with 74 new
SKU’s launched over the next 3 months.

Thank you to all our customers and industry partners for your support
and I hope you enjoy this edition of Locked & Loaded.

David Oliver
— ASSA ABLOY Australia Region President

BOLSTERS INFRASTRUCTURE IN THE WEST

The Western Australian team are pleased to
announce an upgrade to its Malaga warehouse

in September. The warehouse will be completely
reconfigured and have a racking upgrade to ensure
more product can be held on the shelves.

WA State Manager Darren Johnston said “Our
Melbourne Warehouse is a long way from Perth so
we feel it’s critical to increase our stock holding here
so that we can provide a high level of service to our
customers. We will continue to source bulk orders
ex Melbourne but we will ramp up stock levels so

we can more effectively take care of customers
day to day needs and support our growth into the
residential home market”.

On top of this ASSA ABLOY is adding staff to its
Western Australian customer service team so it can
support the increased activity levels.

Works will commence at the beginning of
September (with no disruption to deliveries or pick-
ups) and be completed by the end of the month.
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ELECTRIC WINDOW ELEVATION SYSTEM | ASSA ABLOY

Lockwood'’s Elevation Electric Window Actuator
product is exceeding demand expectations since

it’s launch almost a year ago. Home-owners are and
facilities managers alike are spreading the word after
experiencing the potential of a window system that
has made their lives easier and reduced energy costs.

Locked & Loaded talks to David Oliver, ASSA ABLOY Australia Region
President, about the product, it's popularity and what trends ASSA
ABLOQY is experiencing.

L&L: Where are you seeing most demand for this product?

DO: Up in the North of Australia we have seen a significant demand for
window automation systems. Home air environments up in the northern
parts of our country focus a lot more around ventilation and less about
heating. This ties in with the natural affinity for greater outdoor living
therefor are seeing a real peak in demand applications in the top end!

L&L: What type of build are you seeing the products installed?

DO: Mainly high-end architectural homes at this stage. The ability to
either close hard, or even impossible to reach windows at the touch of
a button is really appealing to these homeowners looking for greater
convenience. Architects are driving this demand as well. As window
technology itself becomes more advanced in terms of insulation,
designers are more inclined to specify them in abundance. Being able to
close 20 windows in one go just by pressing a button makes that kind of
high-end design choice feasible.

L&L: How about commercial applications?

DO: Schools and education facilities would benefit greatly from such
innovation. For the head teacher or caretaker to be able to shut down
and ensure the entire building’s entry points are closed and secure
either by demand on a keypad, or by programing an auto time saves
hours of securing and checking. Security is obviously high on the

list of priorities in these establishments, so this delivers ease

and peace of mind.

et

L&L: What's unique about the range?

DO: The Elevation Window product integrates with any Cbus system,
so it can be connected to any home security system, whether that'’s a
new installation or retrofit. The best thing then is that you can access
and assess your home’s security status remotely. So whether you just
want to check that you've closed your windows when you head out
to work, or you want to open them to let in some fresh air before you
get home from a holiday, it’s all possible.

L&L: What's the smartest element of the product?

DO: The real smarts are demonstrated with the product’s built in rain
sensors. If it rains and you have left your windows open, the sensor
will react and close them automatically. What's even better is the
product is intelligent enough to differentiate between humidity on
the sensor and actual rain. Great for our northern following!

L&L: Who needs to pay attention to this product?

DO: It's been OEM window fabricators who have really picked up the
product and ran with it. It's relatively easy to install and wire up and
really nothing performs quite like it. It's a great add on for anyone
specifying both in the residential and commercial space for clients,
developers and designers wanting a little more than the good old
window winder. Obviously there is a strong environmental message
to this product with the ability to conserve heat, plus of course
there’s a cost saving to the end user in using less electricity to heat
or cool a building.

L&L: How do we find out more?

DO: Ask your ASSA ABLOY sales representative for a product
demonstration or have a look online. Our new website provides
extreme value and useful information on the Elevation Window range.

Read more on its applications and features
via http://www.lockweb.com.au/elevation
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HABITAT FOR HUMANITY

ASSAABLOY

ASSA ABLOY staff recently got their hands dirty working with the
charitable organisation Habitat for Humanity, building new homes
for disadvantaged families in Yea, Victoria. The homes were purpose
built for families needing a little extra assistance after the devastating
impacts of the Black Saturday bushfires.

The 2009 bushfires destroyed more than 450,000 hectares across
Victoria. The impact to the surrounding community has had
overwhelming effects with more than 1,800 homes lost to the fires.
Six years on and Habitat for Humanity have assisted many
disadvantaged families in the bushfire regions who lost their homes.
The organization, along with volunteers and corporate partners such
as ASSA ABLOY have completed more than 25 new homes, getting
local families who can not afford to rebuild, and want to remain in the
area, into bushfire safe, new homes as soon as possible.

ASSA ABLOY staff from various departments including product
management, marketing and sales have supported this project
getting involved in not only installing locks and securing the homes,
but also plastering and other hands-on jobs. Nick Penny, Director of
Marketing at ASSA ABLOY pointed out “We all watch TV shows such
as The Block and Reno Rumble and they really make it ook easy, but it
isn’t as easy as you might think!

Giving back to the local community and the wider world is an
imperative part of responsible business in today’s global and

economic climate. Whilst it is easy to focus time and energy on
the benefits of capital growth, since 2010 ASSA ABLOY have found
that giving back to the community in areas where support is really
needed, can be really rewarding.” Nick says.

Habitat for Humanity relies on volunteers and corporate partners
to assist in building homes for disadvantaged and marginalised
families in areas where a shortage of affordable housing has
reached a crisis point.

The key to the success of Habitat for Humanity is the involvement
of the local families themselves, playing an integral part in the
build process. Being involved in the build process elevates their
appreciation of their new home and gives them a greater sense of
achievement and ownership.

“A hand up, not a hand out” is how resident Linda described the
arrangement, with homeowners putting in a minimum of 500
hours of ‘sweat equity’ into their home.

ASSA ABLOY looks forward to getting hands on with the Habitat for
Humanity Organisation and other families in the near future.

To view video, visit assaabloy.com.au/habitat
To donate and support Habitat for Humanity. Visit habitat.org.au
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ASSA ABLOY | SEGURITY EXPO
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CELEBRATING 30

ASSA ABLOY JOINS INDUSTRY

GREATS IN SHOWCASING SECURITY
INNOVATION AND SOLUTIONS

ASSAABLOY.COM.AU

ASSA ABLOY was excited to showcase the latest
in our door opening solutions at the 30th
commemorative Security Expo in July.

The Security Exhibition & Conference is the largest
industry event in Australia, with ASSA ABLOY well
represented with a diverse range of products to
accommodate for today’s security business needs
and requirements.

ASSA ABLOY showcased the Padde to Lockwood
products as an expanded portfolio, bringing
together two iconic Australian brands to complete
a fantastic electromechanical range, under the
Lockwood brand. A rebrand to Lockwood will allow
greater focus from R&D and marketing avenues, as

well as present a complete door opening solution
backed with the Lockwood promise.

The Aperio wireless solution was displayed along
with a new product addition. The range was
demonstrated in fully working and integrated
presentation, allowing stand attendees to
experience Aperio operating in real time on

the iPad.

Among these products, our EAC and ABLOY

Clig range were in action due to high demand
from previous years’ events, along with our key
management and asset control system solutions,
showcasing our complete door opening solutions
from ASSA ABLOY.
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RIGHT TO LEFT:

Mr. Dan Tehan - MP, David Oliver ustralia Region President.

ASSA ABLOY | SEGURITY EXPO

We were honoured to welcome Mr Dan Tehan,

MP, Parliamentary Joint Committee in Intelligence
and Security, to the ASSA ABLOY stand. Mr Tehan
and ASSA ABLOY Australia Region President David
Oliver, exchanged various conversations about key
emerging trends globally and locally influencing the
security industry in Australia and how ASSA ABLOY
are prepared for such influences.

“We see increased demand for mechanical
electronic access control and controlling access
rights. Some of the solutions coming out of ASSA
ABLOY locally and globally, will provide solutions in
to the future that our competitors are unable

to equal”, says David.

ASSA ABLOY’s products and solutions are

continuing to support growing industries within
the evolving market. Solutions such as our Aperio
and ABLOY Cliq range were on show as a tailored

integrated and immediate access control system,
designed for facility managers to control their
businesses remotely whilst providing the highest
level of asset protection.

Whilst showcasing solutions for the industrial

and commercial sectors, we are also showcasing
products ideal for the consumer market. “We are
seeing driving demand for keyless solutions and
trends for home automation. Innovation is a key
driver for growth for ASSA ABLOY globally. To that
end we are excited that over 25% of our revenue
generated from the products we have launched in
the last three years”.

“We look forward to come back next year to
showcase a raft of new products from
ASSA ABLOY”, continues David.

ABLOY PROTEC'  stamer

LOCKED & LOADED AUGUST 2015 19



ASSA ABLOY | HENLEY-ON-TODD

This is possibly the only boating event where
one can commandeer a ship whilst remaining
bone-dry. There is never a promise it won't rain,
you can however be assured the absence of
water underfoot. And by foot is how each team
guides their majestic ship through the banks of
the dry riverbed of the Todd River. The event is
the Iconic Henley-on-Todd, where ASSA ABLOY
are the major sponsors of this great event

for the twelfth year. ASSA ABLOY has a 100+
strong team of staff and guests heading to the
classic outback event in August this year, where
laughter, adventure and fun will be guaranteed.

The Todd river, located in Alice Springs, remains
empty for 95% of the year and is the setting
of the famous Henley-on-Todd, an annual
fundraising event that raises much-needed
funds for charities across Central Australia.
The event held it's inaugural regatta in 1962
and now has more than 18 different races
and activities. Entrants of all ages can choose
between boogie board and sand shovelling
races, lolly scrambles and boat battles where
boats complete with high powered water
cannons are powered across the river by

4 wheel drives.

This year, the event is fundraising for the Fred
Hollows Foundation. The Foundation is aiming
to completely eradicate Trachoma in Central
Australia. Trachoma is a bacterial infection of
the eye that can cause permanent blindness.

Australia is the only developed country where

trachoma is endemic, occurring in remote
indigenous communities in the Northern

Territory, South Australia and Western Australia.

ASSA ABLOY have this year donated $10,000
towards this worthy cause and is encouraging
their business partners to get on board through
donation on the event’s Go Fund Me page.

“ASSA ABLOY Australia believes that

every organisation has a corporate social
responsibility to the communities in which its
products are used”, said Nick Penny, Director
of Marketing ASSA ABLOY Australia. “With the
help of local Rotary clubs, the public and ASSA
ABLOY crew and guests, we have a target to
raise over 100k” added Nick. “We encourage
and challenge our suppliers, retailers and staff
to join with ASSA ABLOY Australia and The
Fred Hollows Foundation in the fight to end
Trachoma, and proudly be able to say “We were
part of that, we did this!” says Nick.

To donate visit the event fundraising page:
gofundme.com/endtrachoma

@ ‘
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#tendtrachoma

#wedidit

#HenleyOnTodd
#HenleyOnToddASSAABLOY
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ASSA ABLOY | BRANDING UPDATE

PADDE BY LOCKWOOD TO BE REBRANDED TO LOCKWOOD

ASSA ABLOY has recently repositioned Padde by Lockwood into the
Lockwood range with solus brand status. Padde is an Australian-based,
niche range that has been supplying quality electromechanical door
locking solutions since 1966.

Whilst it was given the Lockwood hard endorsement in 2005, the
move to new Lockwood branded packaging, part numbers and point
of sale will allow Padde to further leverage Lockwood’s brand equity
allowing greater focus on marketing and R&D activities, whilst also
bolstering and complementing the full Lockwood door hardware
package across all market channels.

The Padde product we know and love is not changing, simply
becoming a full Lockwood branded offering.
month and reflects the product changes.

To assist you in the transition, part number

page or visit lockweb.com.au/paddetolw

A new website for Lockwood was launched this

conversion charts can be found on the new web

y 4
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BRANDING UPDATE | ASSA ABLOY

ASSA ABLOY BECOMES STRONGER
AS DIVISIONS COMBINES IN 2015
ASSAABLOY

ARROW BY LOCKWOOD MOVES TO YALE

As at July 1,2015, all current Arrow by Lockwood branded products are ¢ j—
being rebranded under the Yale logo, with new packaging, point of sale ﬂ
and updated part numbers. The change will strengthen and bolster the r’q g (b j/
Yale range in the Australian market. LX ", =
: , - s ¢t |
Yale is one of the oldest and best-known brands in the locking industry rb = L,

worldwide. The Yale history captures major innovations that have marked

the evolution of the entire industry. In August 2000 Yale was purchased

by the ASSA ABLOY Group, and has since then been an important global "
leader in door opening solutions around the world. i

B = —
Over time new products will be added to the Yale range, further = [-’l@\@
expanding the offering into semi-commercial and residential platforms. \I e
‘.-/ foll|
Part number conversion charts can e ,"JII L=
be found on the newly refreshed Yale b~ o

website usingthe QR code or visit
yalelock.com.au/arrowtoyale

ARROW

BY LI]I]KlllllllD

Yale
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ASSA ABLOY | NEW PRODUCT LAUNCH

NEW PRODUCT LAUNCH

2015 BRINGS MORE VARIETY TO THE INDUSTRY

ASSAABLOY.COM.AU

WHITCO TASMAN ESCAPE 3 POINT KIT

ASSA ABLOY are excited to announce a new product, developed in response to
industry demand for a 3pt egress solution - The Tasman Escape 3 Point Kit.

Designed in consultation with our valued Screen Door Business Partners, the
new kit provides the convenience of emergency escape from the inside while
also providing premium three-point security from the exterior of the screen
door. The kit has been designed with easy installation in mind through the
inclusion of pre-fitted handles and industry standard cut outs.

While this is predominantly an OEM fabrication product, it can also be utilised
by locksmiths and/or builders retrofitting screen door hardware. As with all of
Whitco’s multi point accessory kits the screen door locksets are sold separately.

This product may not be suitable for all screen doors, however it will suit many
government housing applications or wherever free egress is desired from the
interior side of your screen door with premium security from the exterior side.

L . . : Y ®
Installation instructions can be found at whitco.com.au Whltco

SECURING YOUR HOME

LOCKWOOD 3540 DOOR FURNITURE

ASSA ABLOY is pleased to announce the August launch of the new door
option for the 3540 series. Using the existing 4800/5800 series narrow stile
furniture platform, the range has been expanded to work on the 3540 series
short backset mortice, allowing the ability to maintain a consistent design
aesthetic throughout a project between latching locks and short backset
mortice deadbolts and comes with a number of lever options.

The new addition offers a more robust fixing than existing surface or case
mounted options. Both the lock and furniture are manufactured here in
Australia and carry Australian Made endorsement.

The new furniture comes with a number of lever options allowing for

compliance with the requirements of Australian Standard AS1428.1-2009
(Design for Access and Mobility — New Building Work)

‘ﬂﬁ Scan the QR code to find out more

or visit www.lockweb.com.au[3540
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NEW PRODUCT LAUNGH | ASSA ABLOY

ASSA ABLOY AUSTRALIA WELCOMES
TRAKA21 NO ORDINARY KEY MANAGEMENT SYSTEM.

As shown at the recent 2015 Security Exhibition held in Melbourne;
Traka21 is an innovative plug and play system that provides small
to medium size businesses with the very latest in intelligent key
management. Simple, efficient and cost —effective, Traka21 helps
trace and account for every key or keyset, which are individually
locked in place, ensuring that critical business operations are never
jeopardized. Making sure that the right keys are available to the
right people at the right times is a concern for every business.

Traka21’s sophisticated stand-alone key management system
combines innovative RFID technology and robust design to provide
advanced management of 21 keys or keysets at an affordable plug
and play price. All keys and keysets once attached with the unique
Traka21 iFob through the use of a robust security seal are assigned
a specific receptor within the Traka21 cabinet and are then locked
into place until released by an authorized user. A user is required
to enter his/her unique PIN code to gain access to the cabinet

at which time all keys and keysets are individually locked by the
Traka21 unit. LEDs indicate those keys to which the user has access;
green for approved and red non approved whilst also highlighting
in orange the return positions for keys already taken.

OPERATION AND FEATURES

The Traka21 unit operates with a stand-alone Plug & Play solution
using advanced RFID technology; touchscreen interface; PIN access
to designated keys or keysets; keys are securely attached with
special security seals to the Traka21 iFob; simple configuration
through the set up wizard; no requirement for networking
connection or PC integration; concealed robust fixing points for
wall applications and mains operated with optional battery backup.

The Traka21 product has a long list of outstanding features
including; allowing users to connect with multilingual functionality;
user, key and access rights administration; screen based audit trail
and reporting capability exported to a USB; 21 robust, long life
iFobs with security seals; 21 locking receptors with LEDs; robust
aluminum and ABS housing with no exposed hinges or access
points; manual override and door release functions in case of
emergency and finally audible alarms.

All of the above makes the Traka21 an exciting new product release
for ASSA ABLOY and a welcome relief for business owners in the
way they can manage an existing or new keyed system.

Talk to your local ASSA ABLOY Sales Representative about installing
a Traka21 key management system to your business today.
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AVOID STICKY SITUATIONS WITH
THE LOCKWOOD KEYLESS RANGE

Have you or your customers ever been in a sticky situation
like Mark? Join the keyless revolution by choosing 1 of 5
Lockwood keyless locking solutions!

Rely on Lockwood for convenience in any situation.

ASSA ABLOY’s “Give ‘em The Finger” campaign has gone
from strength to strength in creating awareness of the
Lockwood Keyless range.

Since the launch of the TVC campaign in March, the
Australian population has engaged with the Lockwood
brand and help spread the word socially. The Lockwood
national campaign continues in QLD and WA this month.

Check out the TVC schedules here.

Brisbane viewers: Perth viewers:

Eﬁ@%g 5%2

Join the #keylessrevolution

Go keyless, Go Lockwood.

1.001 Keyless Digital Deadlatch 2. Keyless Digital Deadbolt 3. Nexion Keyless Entry Lockset

Sean QR code
to view Mark’s
Sticky Situation|

et
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DESIGNED TO HELP CUSTOMERS AND CONSUMERS
NAVIGATE THE LOCKWOOD PRODUCT RANGE EASILY.
ACCESS INFORMATION AT YOUR CONVENIENCE,
ANYWHERE, ANYTIME, ON ANY DEVICE.

Our new look website provides a fresh new user experience, with our
responsive layout to allow you to enjoy on your choice of device.
With easy to find key product information to share with your
customers, unique selling points and store locator functionality.

The new website will help you to locate useful information at

your fingertips with our smart search tool, including step-by-step
installation guides, replacement requirements, programming and
processes to suit your requirements. Information is available for
download or video view to guide you as you are installing on the go.

e Program your key cards in 20 seconds with the 001Touch™

e Control access into your commercial area with
the 002 Digital DX Deadlatch

e Combine security, style and convenience with
the Nexion Keyless Entry Lockset

Download product specifications, part numbers,
operation features plus much more

LOCKWOOD | NEW WEBSITE LAUNCH

NEW LOOK WEBSITE 1S HERE!

Get information on the go? Visit lockweb.com.au today.

\/D{J‘WDWQ at wa WCW\Z'”XUF%\
Access information anyfie,
M\WL\”@ and on any Lvice. \

Visttus ody!

n
—an
‘Pad!

Tell us what you thought about
Lockwood’s NEW website and
you could WIN an iPad Mini!

(=g
G

Scan the QR code to visit our
website and go in the draw today!

*Offer ends September 30th, 2015.
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ASSA ABLOY SOGIAL MEDIA

GET SOCIAL
WITH
ASSA ABLOY

DOOR OPENING SOLUTIONS

IS A HOT TOPIC AS
ASSA ABLOY DRIVES
SOCIAL MEDIA TO
NEW HEIGHTS.

ASSAABLOY.COM.AU

Digital is the way of the world these days,

a medium in which the world shares
information with one another regardless of our
communication preferences.

So ASSA ABLOY Australia is using a range of
leading technologies across Display, Mobile,
Video and Facebook formats to provide the best
online exposure for ASSA ABLOY and Lockwood
solutions and range of product offerings to
relevant audiences.

When we engage with our followers remember,
we are engaging with your audience also!

ASSA ABLOY Australia are busy preparing fun
competitions, useful blogs and tips & tricks to help
you and your end user benefit from our useful
resources and spread the strong brand presence.

So get social with ASSA ABLOY and Lockwood on
Twitter, Facebook, Google +, Instagram and more.

f & B ¥v o

#assaabloy
#lockwood
or reach us via @ASSAABLOYAU
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Recently we ran Facebook competitions in conjunction with our Lockwood
Give ‘em the Finger TVC campaign. We gave our followers the opportunity to share
their lockout stories or sticky situation tales, and WIN a Lockwood 001Touch®.

One of our lucky winners was Kate from Perth with her interesting
lockout story. Head to facebook.com(lockweb to read more.
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Get a handle on door hardware with ASSA ABLOY training sessions.

SSA ABLOY Australia have a range of training
A programs for our customers and business partners. Due to
the extensive range of products available, these training
programs are targeted at specific segments of the market.

The Retail Training Program (RTP) is designed for those working in
the retail environment, such as hardware and speciality stores selling
door hardware. The program covers locks and hardware suited to
residential applications and includes techniques to identify customer
needs. It focuses strongly on selling skills for add-on sales.

The Commercial Training Program (CTP) is an ideal

introductory to intermediate level training program for

anyone working with door hardware for the commercial building
environment. The program includes exercises using product
catalogues and important information regarding standards,
regulations and building codes.

Victoria (235 Huntingdale Road, Oakleigh)

CcTP Jul15® Oct 13

Bunnings RTP Aug 19 Oct 7t

New South Wales (Unit 60, 7-9 Percy Street, Auburn)

cTP Aug 26

Bunnings RTP Aug 6% Oct 14

Queensland (Unit 5, 37 Brandl Street, Eight Mile Plains)

CcTP Jul15® Sept 22

Bunnings RTP Aug19™(sc)y  Oct 14

South Australia (450 South Road, Marleston)

cTP Aug 12t

Bunnings RTP Sept 9™

Western Australia (Unit 1, 348 Victoria Road, Malaga)

cTP Sept 16

Bunnings RTP Jul 220 Sept 23

*(SC) Denotes Sunshine Coast.
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ASSA ABLOY | 2015 EVENTS CALENDAR

2015 EVENTS CALENDAR

BE INFORMED ABOUT WHEN ASSA ABLOYS EVENTS ARE COMING UP!

GETF TVC LAUNCH
- DUXTON HOTEL,
PERTH - WA

BUNNINGS EXPO -
PERTH CONVENTION
& EXPO CENTRE - WA

CITY2SURF plpr i gl SUNSHINE - MITRE 10
MITRE IO TRADESHOW - QLD

' AIMEX MINING
™ SHOW - NSW

(8% HENLEY-ON-TODD
REGATTA

sy

AARDWARE Co!

MLA CONFERENCE &
TRADE EXHIBITION -
SUNSHINE COAST - QLD

CAIRNS TRADE
EXPO - QLD

FOR MORE UPCOMING EVENTS FOR 2015 AND
2016. CHECK OUT OUR EVENTS PAGE FOR MORE.

Expect many more exciting events to be released in the coming months.
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®
The world’s favourite lock  Yale€

Elite Safes

For Something Really Precious

-y

- . - I = -
YSEL/390/EG7 YSEL/250/EG7 YLEL/200/EG7 YSEL/200/EG7
Size 390 x 350 x 360mm(H x W x D) Size 250 x 350 x 250mm(H x W x D) Size 200 x 430 x 350mm(H x W x D) Size 200 x 310 x 200mm(H x W x D)
Weight 14.3 kg Weight 9.3 kg Weight 10.8 kg Weight 6.8 kg
\olume 41.0 litres \olume 16.7 litres \olume 24.8 litres \olume 8.3 litres

Find out more phone 1300 LOCKUP
or visit yale.com.au

An ASSA ABLOY Group brand ASSA ABLOY




Elevation Window
Control System

Ultimate Control is only a Touch Away!

Lockwood’s new Elevation is an easy way to control the opening
and closing of windows through a simple touch screen.

The Elevation Window Control System can be configured to
reflect the unique layout of any home and is the perfect solution
for hard-to-reach windows and wide windows.

Ultimate control is only one touch away with the option to close

all windows at once when leaving the house or locking up for the night.

Talk to your local ASSA ABLOY Sales Representative today
about installing Lockwood’s Elevation Window Control System
in your new home!

www.lockweb.com.au/elevation



Scan to view a video
demonstration of the

Elevation Window
Control System.

ASSA ABLOY, the global leader
in door opening solutions



ASSA ABLOY

&2 ABLOY

_

ASSA ABLOY

ASSA ABLOY is the global leader
in door opening solutions,
dedicated to satisfying end-user
needs for security, safety and
convenience.

ASSA ABLOY Australia Pty Ltd
235 Huntingdale Road
Oakleigh, Victoria, 3166
Australia

assaabloy.com.au

Abloy is one of the leading
manufacturers of locks, locking
systems and architectural
hardware and the world’s leading
developer of products in the field
of electromechanical locking
technology.

abloy.com.au

Lockwood is the leading brand
in the Australian locking industry.
With an established reputation
for high quality products for
residential housing, commercial
building and industrial
application markets.

lockweb.com.au

Whitco

Yale

Whitco is one of Australia’s most
trusted brands. Whitco has a
proud heritage in protecting
Australian homes, offering quality
hardware for residential doors
and windows at affordable prices.

whitco.com.au

Yale is the brand behind locks

of every design and function in
over 125 countries. As one of the
oldest international brands,

today Yale is among the best-
known and most respected names
in the lock industry, with millions
of Yale locks in use worldwide.

yalelock.com.au
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q‘ Need help? Contact our friendly customer service
o 1300 LOCK UP (1300 562 587)

MC04151




